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As the nation’s largest state-based hiking nonprofit organization, Washington Trails Association is the voice for 
hikers in Washington state. We protect hiking trails and wildlands, take volunteers out to maintain trails, and pro-

mote hiking as a healthy, fun way to explore the outdoors.

COMMUNICATION GOALS

Outdoors                                        Volunteering                                         Support
          space, nature, landscape                  people, hands-on, community-building                membership, donate, non-profit



Logos

Complete Logo The new WTA logo is a combination of a capital W in 
Bernard MT Condensed Bold with a fir tree silhouette  at 

the bottom center - representing Washington as the Ever-
green State - next to Washington Trails Association written 

out in AR Julian in all caps. 

Bernard MT was selected for the ‘W’because the weight 
was heavy enough to accommodate the tree silhouette, 

while still having the timless quality of a serif font.

AR Julian was selected for its serif qualities, and because 
the disconnection of the crossbar in the A and the R play to 

the openness of the outdoors, and give the impression of 
trails through the words.

Use the black version of the logo on white or light colors. 
Only use over photographs if they are light enough to not 

lose logo readability or recognition.

Use the white version of the logo on dark colors. Use over 
photographs that provide enough contrast to not lose 

logo readability or recognition



Logos

Partial Logo The new WTA logo has an alternate version of just the W 
with the tree silhouette. 

Use the black version of the logo on white or light col-
ors. Only use over photographs if they are light enough 

to not lose logo readability 
or recognition.

Use the white version of the logo on dark colors. Use 
over photographs that provide enough contrast to not 

lose log readability or recognition.      

Do not use the text portion of the full logo on its own, 
under any circumstances.



Typography

Titles & Headings

Aa
Californian FB, Bold

Californian FB Bold is used for titles and headings, for its combination 
of readability, airiness, and contrast to the sans-serif font used for 

sub-headings and body copy. It is both modern and timeless, giving 
a nod to the history of WTA, and to its plans for the future. Titles and 

headings size should be 18-24 point, usage dependent.

Subtitles & Sub-headings

Aa
CANDARA, BOLD

Candara Bold is used  in ALL CAPS for subtitles and sub-headings,  
because of its clean lines, openness, and readability. It’s in keeping with 

the modern and timeless theme, and is an excellent contrast to the 
serifed title font, without being distracting. Subtitles should  generally 

be 18 point, but should not exceed 22 points. 

Body Copy

Aa
Candara, Regular

Candara Regular is used for all body copy, because of its easy readability 
on the web, relationship to the sub-title font, and overall friendliness.  

You can use italic and bold for emphasis, but sparingly.



Icons

Icons are used throughout the site to designate a vari-
ety of common things, such as Search. We also use them 

extensively to indicate various trail descriptions, like 
dog-friendly, so users can tell at a glance what to expect 

on a hike, and whether it will meet their needs.

Use the black version of the icon on white or light colors. 
Only use over photographs if the images are light enough 

to not lose icon readability 
or recognition.

Use the white version of the icon on dark colors. Use over 
photographs that provide enough contrast to not lose 

icon readability or recognition.      



Colors

The color palette used throughout the background of the site is a 
monochromatic scheme based on  a medium olive, as it reflects the 

varying shades of greenness across the Evergreen State. They can 
be used in any combination, but use only flat blocks of color, with no 

gradients. White is used for body text blocks, with the exception of the 
header/hero image and the footer.

When necessary, high-contrast triadic colors can be used to draw        
attention, but please use sparingly.

CMYK  22/12/47/0
RGB  204/204/153

HEX #cccc99

CMYK  43/29/100/5
RGB  153/153/51

HEX #999933

CMYK  56/44/92/28
RGB  102/102/51

HEX #666633

CMYK  34/98/96/53
RGB  102/0/0

HEX #660000

CMYK  92/87/32/21
RGB  51/51/102
HEX #333366

CMYK  23/10/75/0
RGB  204/204/102

HEX #cccc66



Photos & Images

Images and photos should be full-color, fairly saturated, and reflect the           
purpose and principles of people hiking outdoors, and volunteering in      

Washington State, and the overall beauty of where we live. 

Site photos should include people hiking or working on Washington trails; 
leave the landscapes for the photo contest and gallery. 



About us
Staff

Board of Directors

Job opportunities

Corporate partners

Our work

Financials

Accomplishments

History

Privacy policy

Connect
Press room

E-newsletters

RSS feeds

Terms of Service

Help

Support
Join WTA

Renew

Donate

Give monthly

Give memberships

Other ways to give

Update profile

Contact us
Washington Trails Association
705 2nd Avenue
Suite 300
Seattle, WA  98104

(206) 625-1367

facebook.com/washingtontrails
twitter.com/WTA_hikers

READ MORE

FIND A HIKE HIKING RESOURCES BLOG TAKE ACTION VOLUNTEER MEMBERSHIP

EVENTS
ABOUT US

DONATE

Hike of the Week
MAIDENHEAD FALLS

Maidenhair Falls is a lovely, easy hike on the Olympic Peninsula. 

Little ones will find this destination the easiest to tackle, but if 

you want a longer hike, consider Spoon Creek Falls or Wynoochee 

Lake, where you can lay out a picnic if the weather is nice.

READ MORE   >

Upcoming Work Parties

MAY 21 -- Goat Creek     >
MAY 21 --  Upper Big Quilcine     >

MAY 21 -- Hemlock Trail     >
MAY 21 -- Horseshoe Bend     >

MAY 21 -- Hardy Creek     >

BECOME A MEMBER

LATEST NEWS

Meet the trail community
ADVOCATE

Thanks to Mike Denny's background in 
researching and exploring, he's a champion for 
trails, helping the next generation develop an 

appreciation for the natural world.

MAY 18 2016 Featured Photo
DECEPTION PASS BRIDGE IN THE FOG

SIGN UP

Photo by John Wilkinson

Submit a Photo     |     Slideshows     |     Photo Contest

Blister Woes? 
PAPER TAPE MIGHT HELP

MAY 18 2016

After years of wondering  a recent study from Stanford 
Medicine has brought some new insight on how to best 

prevent blisters.

SIGN UP FOR A HIKING WORKSHOP

Outdoor Leadership Training

We help educators get hundreds of school-aged youth outdoors with 
the skills, gear, and mini-grants they need to lead safe and fun 

outdoor experiences. 
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